01

AI-DRIVEN DIGITAL

MARKETING TRAINING PROGRAM

Where Theory Meets Practice

Your Career Starts Her
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Program

DIGITAL MARKETING

f
Learn how digital marketing actually works M Tube 2 E® ' O Linked ([}
Understand real platform behavior and algorithms ~ ~*'** -~ flickr " uitter
. , 21 |ef! |ckr ®
Plan, run, optimize, and scale campaigns ad [
Use Al tools in modern digital marketing S vufd '_i t @

Google
Gain hands-on experience with industry tools and real strategies
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LEARN
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WILL

Plan complete digital marketing strategies

Run Google Ads & Meta Ads with confidence
Increase website traffic using SEO

Track conversions and campaign performance
Use Al tools for smarter marketing decisions
Work on real campaigns and practical use cases

Prepare for jobs or start freelancing




WHY THIS ¢ Uk



CURRICULUM
DETAILED MODULE-LIST

Full Digital Marketing Course — Modules (With Al)
1.Digital Marketing Fundamentals
2.Google Ads with Al
3.Meta Ads (Facebook & Instagram) with Al l Online
4.Search Engine Optimization (SEO) with Al R arketing &
5.Social Media Marketing with Al Fromotions
6.Content Marketing & Brand Strategy with Al
7.Analytics, Tracking & Performance Measurement with Al
8.Automation, Productivity & Al Workflows
9.Freelancing, Jobs & Career Growth
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MODULE 1: DIGITAL
(NORMAL)

e What digital marketing is and how it works

e Customer journey: Awareness —> Consideration = Conversion
e Practical understanding of marketing funnels

e Overview of key channels: SEO, Google Ads, Meta Ads, SMM.

e Branding and online presence basics

e Website and landing page fundamentals

e Introduction to analytics, KPIs, and performance tracking
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DIGITAL MARKETING
PUNDAMENTAL WITH Al

Al in Marketing




MODULE 2:
COOCGLE AD (NORMAL)
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GOOGLE ADS Wil Al

Ads
'\ Max

Google



META ADS

Business Manager & ad account setup
Campaign objectives & funnel mapping
Manual audience research & targeting
Retargeting & lookalike audiences

Ad creatives structure (text + visuals)
Budget control & scaling basics

Reading reports & performance improvement
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META ADS
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Al-based audience research & interest mining
Creative angle generation using Al

Hook, headline & primary text creation

Al insights for scaling & budget control
Understanding Meta algorithm with data patterns
Reducing ad spend wastage using Al analysis
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MODULE 4:
SEO FUNDAMENTALS (NORMAL) O




SEO Wil Al



MODULE 5: ©OCIAL MEDIA
VIARKETING (NORMAL)




SOCIAL MEDIA MARKETING

e Al-based content ideas & trend research

o Al-assisted caption, hashtag & hook generation

e Creative planning for reels & short-form content using Al

o Al insights for engagement growth & content optimization
e Understanding platform algorithms using data patterns

Reducing content effort & improving reach using Al tools
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MODULE 6 : %
CONTENT MARKETING &

BRAND STRATEGY WITH Al . , S




MODULE 7 : @
ANALYTICS, T12AC11(: & PERFORMANCE =
MEASUREMENT WITH Al



MODULE 8: AUTOMATION, %
PRODUCTIVITY & /| WORKFLOWE
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MODULE 9 : @
FREELANCING, JOBS & (/12111

GROWTH
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WHO SHOULD JOIN? o

Marketing

e Students & Freshers
e Job Seekers

e Freelancers

e Business Owners

e Working Professionals
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CERTIFICATION
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o -
J\Qﬁ
-“\u’?\ /:\-ﬁ




START YOUR DIGITAL MARKETING

JOURNEY WITH AVSAR
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SKILL PROGRAM BY TECH ARCH SOFTWARES

YOU



